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We live in a complex world. 
As we grapple with the 

multiplicity of factors that shape 
our globe, we often tell ‘stories’ 
to capture the essence of a 
complicated reality. These stories 
help to transmit clear and simple 
messages in a context where 
muddle and confusion often 
prevail. At their best, stories throw 
light on important topics, open up 
discussion and debate, deepen 
understanding and inform action.   

During the last 12 months, we 
have seen another set of ‘stories’: 
those intended to confuse and 
misinform. We are hearing more 
and more about ‘fake news’ and 
‘alternative facts’ – terms which 
imply that we cannot believe what 
we read or what scientists say 
anymore, so we should trust the 
judgement of powerful political 
figures instead. 

Standing up/
At tve we know that facts matter. 
A compelling story must be based 
on good, strong foundations 
if it is to carry real weight. We 
join a growing body of people 
standing up for real facts. In-
depth understanding, based on 

evidence, is critical to helping all 
of us to live sustainably on our 
shared planet.

Much of the media we have 
today is controlled by a small 
group of wealthy proprietors. It is 
therefore far from independent 
and objective. Often they seek to 
tell stories which maintain their 
power and privilege. tve’s way of 
doing business is a powerful but 
very different model. 

Films that change lives/
We do not tell the stories of the 
wealthy and powerful. In the 
films we make, we illustrate 
innovation in science, the human 
cost of poverty and actions taken 
by ordinary people. In the films 
that we curate through social 
media and film competitions, 
we encourage a diversity of 
filmmakers to tell their own 
stories: software developers 
providing a key to energy 
efficiency, peasant farmers on 
the frontline of climate change, 
students producing films that 
enable slumdwellers to protect 
their families from a killer disease 
because they have seen a film 
that changed their minds.  

A good future/
‘They are going to have a good 
life,’ Kenyan farmer Nancy Rono 
says of her three sons. ‘As you 
can see, I love them so much.’ 
As she tells her story in HSBC/
WWF-UK’s award-winning film, 
the meaning of sustainability 
becomes clear: clean water 
means that her crops flourish, 
she grows enough to sell 
produce, she can pay for her 
children’s school fees – and be 
confident about their future.

Stories such as Nancy’s show 
how we can change our world. 
As one of the winners in this 
year’s tve Global Sustainability 
Film Awards wrote: ‘Only through 
revealing stories of people on the 
other side of the world can we 
understand why “sustainability” 
matters.’

Camilla Toulmin
tve chair

‘Film can bring 
a situation to life 
like no other way 

of storytelling.’

Laura Oxley, 
WWF-UK

‘The river water 
is safe, the seedlings 

grow nicely and 
I harvest a lot...

The clean water has 
empowered me.’

Nancy Rono, 
‘Nancy’s Story’
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1/ Scene from Phuong Vu Hoang’s winning tvebiomovies film
2/ ‘Eye Mitra: Friends of the Eyes’ / Essilor International
right/
1/ Global Sustainability Film Awards 2016 / David J Prior
2/ Nancy Rono in award-winning ‘Nancy’s Story’ / Jonathan Caramanus / Green Renaissance / WWF-UK  

01



Those who tell the stories, 
control the narrative. That 

is the lesson of 2016 and 2017, 
judging from the ferocious 
debates about tabloids, fake 
news, Facebook and targeted 
political marketing. 

At tve we are entirely committed 
to telling stories – but of a 
different kind. For us, the central 
story is the environment and 
development. We want to make 
sure that these stories cut 
through the thicket of news and 
babel of voices, as much as 
Donald Trump’s tweets, the latest 
pronouncement from Washington, 
or Russian influence.  

Beyond the hype/
Our job is to help storytellers from 
all backgrounds, from students in 
India to corporations committed 
to doing business sustainably, to 

create their stories through film. 
Then we use every tool we can 
in the marketers’ book to get 
these stories out to a global 
audience − to ensure that our 
storytellers’ voices are heard 
above the hype. 

In 2016 we worked with dozens 
of storytellers to create lively, 
vivid, hard-hitting, witty stories 
about the environment and 
development. One filmmaker 
was just nine years old; some 
were household names such as 
L’Oréal and HSBC. In all, we 
gathered storytellers from 108 
countries, promoted 285 films on 
social media, and reached people 
in 186 nations – nearly every 
state in the world. Each story 
was unique; together, they added 
up to a powerful global story of 
commitment to action on poverty 
and the environment.

Changing minds/
‘We need to change minds, not 
just the climate,’ Faouzia Bahloul, 
23, one of our tvebiomovies 
winners, told us. ‘Believe in your 
ability to change the world. Every 
one of us can do it!’

Our films had impact. In India, 
audiences changed their minds 
about hepatitis when they saw 
our storytellers’ films in what has 
become a model for public-health 
awareness through film. Student 
filmmakers and activists wrote 
to us about their renewed 
commitment to the environment 
and public-health journalism 
after joining our workshops and 
competitions. 

 

Winning the battle/ 
Key to our success was working 
in partnership, with eminent 
scientists in Asia, a global health 
alliance, universities in the UK 
and India, UN agencies and 
media professionals. Doctors in 
India, students at the University 
of Westminster, the UN 
Framework Convention on 
Climate Change and many others 
all helped to create powerful films 
for change reaching hundreds of 
thousands of viewers. Through 
film distributors and our local 
media partners we reached tens 
of millions more through sales, 
local television channels and 
satellite. 

Of course, in a world crowded 
with ‘alternative facts’ about the 
climate, winning the battle for
audiences on behalf of the 

environment and development is 
not so simple. We redoubled our 
efforts to promote our storytellers’ 
films through social media – and 
it paid off, with more viewers, 
more tweet impressions and 
greater Facebook outreach. 

The storytellers/
Thanks to the generosity of the 
Waterloo Foundation, we 
uploaded 65 full-length 
documentaries to our website, 
making more than 150 films 
available for free viewing. Those 
documentaries were watched 
for nearly 1,000 hours. Our main 
YouTube channel received 
611,000 views and more than 
17,000 hours of viewing. 
Together, our four websites had
nearly 220,000 views. Our 
hepatitis films received more 

than 278,000 views, mainly in 
south Asia. 

As you read this annual review, 
you will see how tve supports 
not just bold and original films, 
but the storytellers who make 
them. That’s why, in 2016, we 
funded leading Indian journalists 
to mentor film students, 
encouraged passionate young 
people to vlog about climate 
change, and commissioned 
professional filmmakers to tell a 
diverse range of stories about 
sustainable development. Our 
mission for 2017 is to support 
more storytellers, make sure their 
stories reach growing audiences 
− and help them to create their 
own powerful narratives.

the storytellers/
2016 in review

left/ Hamara Foundation pupils from Mumbai slums
view our hepatitis films / Ramneek Singh / tve
right/ Ashden film ‘Frontiers Market’
below/ A graphic from Nyasha Duri’s winning 
entry in Sustainable Worlds on Minecraft

‘We have a lot to 
lose and so much to 
gain through sharing 

perspectives on how to 
protect the earth.’

Nyasha Duri, 19, 
tvebiomovies 

winner

‘Perhaps one day 
I’ll also be able to go    
to college and make 

films like these.’

Student Priya Kamble, 
13, who previously lived 

on the street, after 
viewing tve films  
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In 2016 tvebiomovies launched 
its largest competition yet. For 

the second year running, we 
partnered with the UN Framework 
Convention on Climate Change 
(UNFCCC) to run the Global 
Youth Video competition on 
climate change. We also 
expanded into new forms of 
expression, piloting two initiatives: 
the #stopthatdrop video clip 
competition on Instagram, and the 
Sustainable Worlds competition  
for Minecrafters.

Kicking off /
We kicked off with a press 
conference with the UNFCCC in 
Bonn on 20 May 2016, followed 
by the launch of the tvebiomovies 
competition website in five 
languages. People from more 
than 100 countries submitted 474 
entries, with competitors from 

Afghanistan to Sudan and 
Kosovo to Venezuela.   
Shortlisted entrants, television 
interviews and social media feeds 
all promoted the films. More 
than 450,000 people watched 
the content on YouTube, with 
tve websites receiving hits from 
more than 184 countries. Key 
audiences ranged from 18-35 
and for the first time most of the 
audience accessed our website 
on mobile devices.

Sharing stories/
‘People love to hear stories and 
social media is the perfect tool 
for sharing personal narratives 
with a wide audience,’ says Nick 
Turner, tve’s digital manager. 
tvebiomovies shares the stories 
that matter from around the world 
about the environment, through 
film, video diaries and gaming.

stories from the planet/

Tell your 
environmental 
story in 2017 

Contact 
nick.turner@tve.org.uk 

to enter your film in 
tvebiomovies. 

the winners/
Global Youth Video 
competition on climate 
change with the UNFCCC 
Climate action category / 
Faouzia Bahloul, 23, Tunisia, 
for ‘Think Renewable’
Public awareness category / 
Phuong Vu Hoang, 21, Vietnam

GEF forests prize
Winner / Marisol Galindo, 30, 
Colombia, for ‘Video Justicia’
Finalist / Amrit Bhandari, 20, US, 
for ‘Imagine a Tree Gives Wifi 
Free’
Finalist / Sandeep Lamichhane, 
20, Nepal, for ‘The Killer Dad’ 
Finalist / Erosh Joshi, 23, Nepal, 
for ‘Worth of a Tree’

GEF biodiversity prize 
Winner / Sudan Bhandari, 21, 
Nepal, for ‘The Tiger Troll’ 
Finalist / Hernán Castellanos, 23, 
Colombia, for ‘We Need to Stop 
Illegal Wildlife Trafficking’ 

Finalist / Peter Vadocz, 38, 
Hungary, for ‘Missing Harmony’

IFAD family farmers prize 
Winner / Hongwei Liu, 28, 
China, for ‘Climate Change 
towards Women, Adapt or 
Change’
Finalist / Kate Cullen, 22, 
and Hannah Norman, 22, 
South Africa, for ‘Meet 
Christina Kaba’
Finalist / Unelker Maoga, 21, 
Kenya, for ‘Maoga Farm’
Finalist / Hana Voca, 25, 
Kosovo, for ‘One Day’

Lighthouse Foundation 
oceans and seas prize 
Winner / Markus Trasberg, 16, 
Estonia, for ‘The Swap’
Finalist / Michael Jessup, 19, 
New Zealand, for ‘The Difference’
Finalist / Joeffre A Paterno, 20, 
Philippines, for ‘A Sea Story’

tve reusing and recycling prize 
Winner / Hemanta Panthi, 21, 
Nepal, for ‘Reuse Ravishingly’
Finalist / Elena-Violeta Popescu, 
22, Romania, for ‘Masterpiece of 
Reuse’
Finalist / Paula Andrusyszyn, 
18, Uruguay, for ‘Reducing 
E-waste’

Connect4Climate Sustainable 
Worlds on Minecraft
Winner / Nyasha Duri, 19, UK
Finalist / Michael Dobbs, 9, US 
Finalist / Hauke Nienaber, 17, 
and Finn Schnier, 17, Germany

#stopthatdrop on Instagram
Winner / Max Poelzer, 27, 
Canada
Winner / Gael Fotso, Cameroon    
Winner / Dayana Gamez, 17, 
Colombia

‘My purpose 
was to call attention to the 

consequences of climate change. 
I wanted to let young people know about 

renewable energy and that they have to join the 
global movement to deal with this beast that 

threatens our planet. 

‘I was fascinated by the enormous effort of people 
everywhere, working hard for the good of mother earth. 
That diversity reminded me of the mosaic heritage of my 
country, Tunisia. Different nationalities, different colours, 

many languages united for the same cause. 

‘We need to change minds, not just the climate. 
Believe in your ability to change the world. Every 

one of us can do it!’

Faouzia Bahloul, 23, winner, Global 
Youth Video competition on 

climate change 

‘The Minecraft 
Sustainable Worlds competition 

was a brilliant opportunity for me to
learn about sustainability, re-live my 

childhood designing in sim world creation 
games, and have fun. 

‘When I had doubts about my ability to create the game, 
I kept focused on my vision. The tve team was fantastic; 
they really enhanced my experience. Another benefit has 

been getting comfortable with self-promotion, putting 
stuff out there to show my interest in the environment.

‘We have a lot to lose and so much to gain through 
sharing perspectives on how to protect the earth.
To the person reading this right now: will you look 

for ways to take part?’

Nyasha Duri, 19, winner, 
Connect4Climate Sustainable 

Worlds on Minecraft

left/ 
1/ Hongwei Liu wins IFAD prize
2/ ‘Maoga Farm’
3/ Faouzia Bahloul, tvebiomovies winner
below/ A graphic from Hauke Nienaber and 
Finn Schnier’s entry to Sustainable Worlds 
on Minecraft

!
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Can storytelling through film 
help tackle a disease so 

deadly that 1.4 million die from it 
every year? 

That is the challenge tve South 
Asia set itself in 2016, when we 
launched our pioneering 
public-health film project, 
combining scientists, media 
professionals, students and 
− most importantly − poor 
communities. 

Fifty-two million people in India 
have hepatitis, but it is a little 
known disease. In Mumbai, where 
we screened students’ films to 
street children and slumdwellers, 
almost no one from our audiences 
knew what caused hepatitis or 
how to cure it. That was before 
they viewed our films. 

Changing minds/
With the backing of Wellcome and 
working with the World Hepatitis 
Alliance, we recruited university 
students in Lucknow and Mumbai 
for filmmaking training under the 

direction of media professionals. 
We also brought in some of
India’s most renowned hepatitis 
specialists to ensure that the 
science in the films was accurate. 

After two-day workshops, students 
pitched their ideas. Four bursaries 
were awarded. In three months, 
working with the scientists and 
media professionals, students 
created films we then screened 
to audiences in Lucknow and 
Mumbai and were viewed by 
thousands on social media.  
Creative, effective, original – 
their films changed viewers’ 
minds. 

Model for change/
We see this Films for Change 
project as a model for public-
health education − indeed, for 
public education of all kinds.  After 
the viewings, 68% of our Mumbai 
audiences knew that a vaccination 
at birth could prevent hepatitis 
B; 90% said they would get their 
children vaccinated; nearly 90% 
said that, if they became infected, 

they would no longer go to 
traditional healers.  

As 13-year-old Priya Kamble, 
who once lived on the streets 
of Mumbai, told us: ‘Now I will 
go tell about this disease to all 
my friends.’ We are grateful to 
the Hamara Foundation, where 
Priya is a student, for its help in 
organising film screenings.   

Those involved in the making of 
the films, from the doctors and 
media professionals who attended 
the workshops to the student 
filmmakers, were also changed. 
‘With the help of our scientific 
mentors, we found new ways 
to tell stories about health,’ said 
Rupam Saxena, who joined the 
workshop in Lucknow. Anshika 
Singh, sound recordist and 
researcher for one of the student 
teams, added: ‘The hepatitis C 
survivors we met told inspiring 
and courageous stories that will 
boost my energy for the rest of my 
life.’ Said another student, simply: 
‘It was amazing!’

‘now I will tell my friends’/
hepatitis science for poor communities

left/ Bursary winner Neelu Sharma / 
Ajay Sood / tve 
right/ Drs Rakesh Aggarwal and Amit 
Goel explain the science of hepatitis / 
Ashutosh Pande / tve 
below/
1/ ‘New Hope for Hep C’
2/ Mentor and health journalist Patralekha 
Chatterjee / Ramneek Singh / tve 
3/ A traditional healer’s tent in 
‘Sukriti the Survivor’  

‘We generally don’t get to 
see television, so when Ma’am [the 

school instructor] told us that there was to 
be a film screening, we got really excited. This 

was the first time I’d seen something about 
hepatitis. I liked the way the film told the story, 
especially of the man from Mumbai. He was so 

positive, even with his illness. 

‘These stories motivated me to do even better –
especially now when I am no longer living on 

the street. Now I will go and tell about this 
disease to all my friends.’

Priya Kamble, 13, 
student

‘The programme 
succeeded in what, to me, 

was a primary objective: to veer 
young communications students 
in a developing country towards      

public-health journalism.’
 

Dr Rakesh Aggarwal, 
Sanjay Gandhi Postgraduate

Institute of Medical 
Sciences 

‘These two months 
of filmmaking were one of a kind. 

We got to the roots of hepatitis, its causes, 
types, the virus, vaccines and cures. Dr 

Aggarwal clarified its misconceptions. He also 
introduced us to hepatitis C patients, which taught 

us about the stigma attached to it. 

‘I hope this film inspires society to change its 
mind-set towards hepatitis-positive people. If just 
one person’s life is affected because of this film, 

our efforts will be worthwhile.’

Neelu Sharma, bursary winner, now 
researching the role of media

in cancer advocacy
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The 2016 tve Global 
Sustainability Film Awards in 

association with Fastflow Group 
attracted 44 film submissions in 
what has become an increasingly 
tough film competition.
Companies from Malaysia to 
Mexico, from China to Ireland 
and from Australia to the USA 
showcased the best of corporate 
sustainability through their films.   

Prizes for all /
Adidas, Electrolux, Formula E, 
L’Oréal and others set the bar 
high. ‘The creativity on show 
here is more than incredible,’ 
said Fastflow CEO Neil 
Armstrong, speaking from the 
podium at our Awards evening 
in November. ‘The films are so 
varied, so colourful and so 
deeply moving that we really 
should hand out prizes to all.’

Innovation and action/
The awards ceremony took 
place at the Princess Anne 
Theatre at BAFTA in London’s 
Piccadilly with a three-course 
gala dinner, silent auction and 
fabulous entertainment. ‘I believe 
in change, in innovation and in 
action,’ said Grace Bian, chair of 
the China International Culture 
Stock Exchange, who presented 
the Transforming Society award 
to global ophthalmic optics 
company Essilor International for 
‘Eye Mitra: Friends of the Eyes’. 

The 2017 Awards continue 
to focus on the sustainable 
development goals. We are 
pleased to welcome our new 
Awards president, business 
leader David Morley, former 
global senior partner at leading 
City law firm Allen & Overy. 

‘varied, colourful and 
deeply moving’/

‘Film can bring a situation 
to life like no other way of storytelling. 

The film that we created is about the HSBC 
Water Programme. But at its heart, it’s a story 

about how sustainable development can be a win 
for communities and business as well as for the 

environment.
 

‘By telling Nancy’s story for these Awards, 
we showcased what can be achieved by 

working together.’ 
      

Laura Oxley, 
WWF-UK

tve global sustainability film awards  

Transforming society in 
partnership with China 
International Culture Stock 
Exchange
Winner / Essilor International for 
‘Eye Mitra: Friends of the Eyes’
Highly commended / Youth 
Career Initiative for ‘Giving Hope 
to Survivors of Human Trafficking’ 

Reshaping the economy
Winner / FREITAG lab. Ag 
for ‘The Road to F-ABRIC’ 
Highly commended / JDE 
– Jacobs Douwe Egberts for 
‘Kenco’s Coffee vs Gangs’ 

Protecting the environment
Winner / HSBC Water 
Programme/WWF-UK for ‘How 
Improving Farms Helps Protect 
the Mara River: Nancy’s Story’ 

Highly commended / L’Oréal for 
‘The L’Oréal Approach to Ensure 
the Full Traceability of Palm Oil 
and its Derivatives’ 

Net positive leadership in 
partnership with Eco-Age
Winner / Electrolux for 
‘For the Better’

Free@Last TV special mention
Winner / April Doubleday 
for ‘Fairtrade Gold Mining in 
Colombia’

the winners/

‘The Awards’ ethos of 
business sustainability fits 

precisely with my company’s ethics. 
That’s why my son Jon and I decided to 

make and enter our film, “Fairtrade Gold Mining 
in Colombia”. My jewellery business is certified with 

both Fairtrade and Fairmined, about which more and 
more miners and consumers are aware. This wasn’t an 

easy film to make, so winning “special mention” was 
especially exhilarating. 

‘Jon and I are now planning our next film, telling the 
life stories of women miners in Mongolia. Only through 

revealing stories of people on the other side 
of the world can we understand why 

“sustainability” matters.’

April Doubleday, 
Free@Last TV 

special mention

‘Our environmental 
responsibility led me to 

sponsor these awards, but it’s 
been a two-way process. The 

films we’ve seen over three years 
have encouraged us to do all we 

can for what we now call 
“survivability”.’

Neil Armstrong, CEO, 
Fastflow Group

left/ 
1/ ‘Eye Mitra: Friends of the Eyes’ 

2/ ‘Fairtrade Gold Mining in Colombia’ 
3/ ‘For the Better’ by Electrolux 

4/ Four Femmes entertainment /
 David J Prior

above/ 
1/ Neil Armstrong / David J Prior

2/ April Doubleday with Barry Ryan 
of Free@Last TV, left, and Jon 

Doubleday / David J Prior 
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Environmental news is often 
bad news – and justifiably 

so. It is the job of environmental 
reporters to inform us and our 
political representatives that too 
many global trends are heading in 
the wrong direction, from climate 
change and air pollution to habitat 
destruction and land degradation, 
from forests to fisheries.
 
But amid the gloom there are 
glimmers of a more hopeful 
picture. It is a mosaic – still 
far from complete but steadily 
growing – of large and small 
green initiatives as business 
and communities around the 
world swing behind the logic 
of sustainability. Each of these 
initiatives is a story in itself: vital, 
original and dynamic.

High impact/
At tve we tell these stories 
through powerful, high-impact 
films made for partners and 
clients to showcase the best

sustainability policy and practice. 
In 2016, the art of storytelling, in 
the form of short, pacy vignettes, 
was once again at the heart of 
our work with Ashden. 

We worked with local film 
producers in China, India, 
Indonesia, Kenya, Nicaragua and 
Tanzania, as well as filming in 
the UK, to produce a series of 13 
eye-catching shorts, showcasing 
green energy and transport 
innovation, including off-grid solar, 
clean-energy finance, cutting-
edge smart grid technology 
and community renewables – 
each one a winner of Ashden’s 
prestigious sustainable energy 
awards.
 
Bold and ambitious/
Commissioned by CDKN, the 
Climate Development Knowledge 
Network, we produced two short 
films featuring ambitious new 
climate policies in Latin America. 
With our successful model of
 

remote production, we were able 
to work with our longstanding 
partner, Peru-based film 
company Guarango, with overall 
production and editing in the UK. 
The first film examines Peru’s 
bold national climate-action 
plan and the second visits Peru 
and Ecuador to show how Latin 
American cities are mapping 
their climate footprints, reducing 
emissions and protecting their 
citizens.
 
On our home turf, we tackled 
the subject of fuel poverty in a 
series of four films for UK social 
enterprise Ebico – an energy 
provider that also works to help 
low-income households struggling 
to heat their homes. By telling the 
stories of successful fuel-poverty 
initiatives, the films aim to help 
new projects overcome obstacles 
and get off to a flying start. The 
first two films feature energy 
advice ‘cafés’ and home visits.

environmental success 
stories/
commissioned films

‘Local people 
wanted to invest in 

renewable energy because 
they knew it’s technology that 
will help the environment and 
that they’ll get a return on their

 investment.’

Victoria, intern, 
Repowering London, 

Ashden 

left/ Intern Victoria turns 
her community to solar / 

Andrew Aitchison / Ashden
right/ 

1/ ‘Bridges to Prosperity’ / 
Andrew Aitchison / Ashden

2/ ‘Open Energi’ / 
Andrew Aitchison / Ashden 

3/ Children from Puerto Prado, Peru, 
filmed for CDKN / Malú Cabellos 

4/ ‘Sunfunder Tanzania’

tve partners/
Africa/
Ace Communications
Kenya
www.acecom.co.ke 

Green Earth Organisation
Ghana
greeneth@ghana.com   

Media for Development 
International 
Tanzania
www.mfditanzania.com 

Media for Development Trust  
Zimbabwe
www.mfd.co.zw 

On Screen Productions Ltd  
Kenya
www.getonscreen.com 

Optimedia 
Namibia
www.optimediacc.com.na   

Television for Development  
Uganda
j_kyamanywa@yahoo.com
 
Asia East/
Environmental Education Media 
Project for China 
www.eempc.org 

Jungle Run Productions  
Indonesia
www.jungle-run.com 

Weather TV  
China
www.weathertv.cn 

Asia South/
Assam Times Foundation  
India
www.assamtimes.org 

Centre for Environment Education 
India
www.ceeindia.org 

Centre for Science and 
Environment  
India
www.cseindia.org 

Media Department, Babasaheb 
Bhimrao Ambedkar University  
India
www.bbau.ac.in 

Rabindra Pandey  
Nepal
rubinpanda@hotmail.com

Latin America/
Canal Futura  
Brazil
www.futura.org.br 

CICEANA  
Mexico
www.ciceana.org.mx 

Citurna 
Colombia
lsandoval@citurna.com.co
atrujillo@citurna.com.co

Fundación del Bosque Tropical  
Guatemala
Fbt_guatemala@yahoo.com

Guarango  
Peru
www.guarango.org 

Instituto Multimedia DerHumALC  
Argentina
www.imd.org.ar 

TV Cultura  
Brazil
www.tvcultura.com.br 
 
Middle East/
Jordan Pioneers  
Jordan
www.jordanpioneers.com
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Dr Camilla Toulmin, chair 
Senior fellow, IIED
 
Chris Oakley CBE, treasurer
Chairman, Media, Employment 
and Finance Holdings 
 
Alistair Clark
Managing director, environment 
and sustainability, EBRD
 
Jamie Drummond 
Co-founder and executive 
director, ONE
 
James Fulcher
Co-founder, Racing Heart Films

Jeremy Irvine
Actor

 

Mei Sim Lai OBE DL
Founder and principal, 
LaiPeters & Co, 
chartered accountants 

Dr Christoph Mazur
Smart Sustainable Districts, 
ChemEng, Imperial College 
London 
 
Surina Narula MBE 
Founder, tve Global 
Sustainability Film Awards
 
Tony Watson 
Managing director, 
Press Association

 

The Lord St John of Bletso 
Former president, 
Friends of tve

Lady Glenarthur
Former chair, 
Friends of tve
 
Richard Creasey
Chairman emeritus
Co-founder and former chair, 
tve 

Ivan Hattingh
Chairman emeritus
Former director of development, 
WWF-UK

trustees/ trustees emeritus/

left/ Ema Tapullina, community leader 
in Puerto Prado, Peru / Malú Cabellos

above/ ‘A Sea Story’, finalist for
the Lighthouse Foundation prize for 

oceans and seas in tvebiomovies

finances/
In 2016 we saw a spate of 

superlatives: the largest 
tvebiomovies competition we 
have run; rising income from the 
tve Global Sustainability Film 
Awards, with superb film entries; 
a pioneering project using the 
power of film for public health in 
India with support from Wellcome.

Record-breaking/
tvebiomovies had entries 
from more countries than ever 
before, and a host of committed, 
generous backers. With 
matched funding from the 
Lighthouse Foundation and 
Deutsche Bundesstiftung 
Umwelt (German Federal 
Environmental Foundation), 
grants from the UNFCCC, the 
Global Environment Facility, the 
International Fund for Agricultural 
Development and the World 
Bank Group’s global partnership 
programme Connect4Climate, 
and a donation from Grace Bian, 
tve successfully raised £88,000 
to enable young people and 
environmental activists worldwide 
to tell their stories on social 
media. 

Film power/
Income from the tve Global 
Sustainability Film Awards 2016,

our main fundraising event, rose 
to a total of £100,000, £4,000 
more than in 2015. We owe an 
enormous thank-you to Awards 
president Mei Sim Lai OBE 
and those who so generously 
donated raffle and auction prizes. 
Organisations from across the 
globe contributed vital support: 
Fastflow Group; Grace Bian, chair 
of China International Culture 
Stock Exchange; HSBC Global; 
Big Business Data (BBD London); 
Latham & Watkins; TEC Avenue; 
Rio Tinto; and YTL Corporation 
Berhad, to name but a few.  

Income from filmmaking also 
contributed to our total income 
of £429,000, with clients from 
Ashden to Ebico. Film distribution 
contributed £15,000 in 2016, an 
impressive increase of 33 per 
cent on 2015. Bullfrog Films, our 
longstanding distribution partner 
in the US, sold 175 tve films.

More reach/
Our total costs for the year were 
£427,000, up £40,000 on 2015. 
The main drivers of the increased 
costs were developing our digital 
and online presence, in line with 
the strategic objective agreed by 
our board of trustees, improving 
our reach in Europe and 

Asia/Pacific by entering a 
new agreement with Flame 
Distribution and utilising up-front 
income received in late 2015. 

Thank you!
The PA Group generously 
continues to provide us with office 
space in London. We extend 
our warmest thanks to PA, the 
University of Westminster, 
Free@Last TV and the volunteers 
who helped our Awards gala 
evening to run so smoothly. We 
also wish to thank trustee Surina 
Narula MBE for kindly providing 
office space to tve South Asia.

Our 2016 audited accounts show 
tve building unrestricted reserves 
by £10,952.

main funders and 
clients/
Ashden
Berkeley Energy
Climate Development 
Knowledge Network
Connect4Climate, 
World Bank Group  
Deutsche 
Bundesstiftung Umwelt 
Ebico
European Union
Fastflow Group
Global Action Plan
Global Environment Facility
Grace Bian, chair, China 
International Culture Stock 
Exchange 
International Fund for 
Agricultural Development 
Lighthouse Foundation
UN Framework Convention 
on Climate Change
Waterloo Foundation 
Wellcome

tve trustees/

‘We look after 
the forest now. It’s our 
market, our pharmacy, 

our hardware shop.’

Ema Tapullina, 
‘Plan CC: Tackling 
Climate Change in 

Peru’

‘Communication and 
engagement: for the Lighthouse 

Foundation, as for tve, the two are 
inextricably linked. At the Lighthouse 

Foundation, we support sustainable development 
initiatives and these have a lot to do with engaged citi-

zens. tve has a proven track record of effective communi-
cation with a global reach. So we share the same challenge.

‘We have worked together on tvebiomovies, exploring YouTube 
and Minecraft as new ways to engage both new audiences and 
old target groups. Communications channels are changing, so 
we are keeping track of what people now like to do, all with the 

shared spirit we discovered when we first met tve. 

‘For me, tve is a good example of what a small networking 
organisation can achieve in inspiring people by providing 

information and giving them a voice. I am looking for-
ward to working together for many years to come.’

Jens Ambsdorf, 
Lighthouse Foundation

income and expenditure
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tve offices/
292 Vauxhall Bridge Road
London SW1V 1AE UK
tel +44 (0)20 7963 7442
tve@tve.org.uk
www.tve.org
 
tve South Asia 
aojha.southasia@tve.org.uk
apande.southasia@tve.org.uk

tve Japan 
tve Japan Trust
7F Ohashi-Gyoen Building
2-3-15 Shinjuku, Shinjuku-ku
Tokyo 160-0022 Japan
tvejapan@nature.email.ne.jp
www.tvejapan.org
 
tve USA 
Gillian Dorfman
70 Yacht Haven Drive
Shelburne VT 05482 US
tel +1 802 985 1492
tveoutreach@comcast.net

tve mission/
tve creates and enables others 
to create powerful, effective 
communications about the 
environment and development. 
Through film, animation, 
documentaries, debates and 
social media, we inspire change. 

From experienced filmmakers 
and aspiring vloggers telling 
environmental stories to business 
innovators showcasing 
cutting-edge sustainability, we 
help to give a voice to a new 
generation committed to a 
greener and fairer world. 

www.tve.org

Contact us/
Executive director
Cheryl Campbell
cheryl.campbell@tve.org.uk
 
Finance director
Joanne Wheatley
joanne.wheatley@tve.org.uk
 
Programmes and partnerships
Nick Rance
nick.rance@tve.org.uk
 
South Asia coordinator 
Anshul Ojha
aojha.southasia@tve.org.uk
 
Digital projects fundraiser 
and manager
Nick Turner
nick.turner@tve.org.uk
 
Distribution and sales
Nick Turner
nick.turner@tve.org.uk
 
Awards fundraiser and 
coordinator 
Rollo Gordon
rollo.gordon@tve.org.uk

Freelance series 
producer/fundraiser 
Matilda Mitchell
matilda.mitchell@tve.org.uk
 
South Asia projects 
Ashutosh Pande
apande.southasia@tve.org.uk
 
Editor
Sarah Stewart
 
Designer
Daksheeta Pattni
daksheetapattni@gmail.com
daksheetapattni.com
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tve is the trading name of Television for the Environment. Television for the Environment is a company limited by guarantee, 
registered in England and Wales (registered office 292 Vauxhall Bridge Road, London. SW1V 1AE, company number 1811236) 
and a registered charity (charity number 326585).

tve thanks its major supporters

we inspire 
change

we spark 
debatewe inform


