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your LIFE
depends  
on it
 



Letter from  
the CHAIR

These are the words of Swedish 
teenager Greta Thunberg, who 
has galvanised a worldwide 
movement of schoolchildren to 
tell uncomfortable and 
implacable truths to their 
governments, corporations and 
an older generation that has 
failed to meet the challenge. 

12 YEARS

As a recent Intergovernmental 
Panel on Climate Change report 
makes clear, if globally we do not 
stay below a temperature 
increase of 1.5°C – and we have 
only 12 years in which to do this 
- we’ll irreparably damage our 
planet. With the destruction of 
ecosystems, we’ll undermine the 
livelihoods and resources on 
which we all depend. To provoke 
action, we need fresh, urgent 
perspectives from the growing 
number of young people horrified 
at the prospects of a world 
damaged by inaction and drift. 

tve is integral to this movement. 
For years it has given a voice to 
hundreds, if not thousands, of 
young people investigating 
environmental damage, showing 
the solutions they have found in 
their communities, and 
demanding change. Its role 
today, in its 35th year, is more 
urgent than ever, as time for our 
planet runs out.

EVER LOUDER

Keeping global warming to a 
1.5°C rise will not be 
straightforward. It demands 
much faster and more radical 
action by everyone, everywhere 
– in energy and transport, land-
use and agriculture, cities and 
industry. 

As individuals, we can make a 
huge difference in demonstrating 
what is possible – but we must 
have public and collective action 
led by governments to achieve 
the necessary scale of change. 
The voice of young people needs 
to get ever louder. Then, maybe, 
and with the help of organisations 
such as tve, we might be able to 
shape a future that provides hope 
for all. The clock is ticking, and 
it’s time to act.

Dr Camilla Toulmin, chair, tve

Open your eyes, see the crisis,  
do something about it!
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Fight like your LIFE 
depends on it
‘We must fight like our lives depend on it,’ Faouzia 
Bahloul from Tunisia, one of our tve award-winning 
young filmmakers, told us this year. With young people 
more determined than ever to protect the planet, we 
give a voice to those fighting for the future. 

Thirty-five years ago, 
when tve was founded, 
the environment was a 
footnote in the nightly 
news – if it was mentioned 
at all. Development was 
nowhere on the media 
agenda. In fact, the 
media of the 1980s was 
a completely different 
animal: the most powerful 
mass communication 
was broadcast television 
and it was dominated 
by a handful of large 
national channels - four 
in the UK. Developing 
world voices were rarely 
heard on developed-world 
television.
 
We are proud to say that, since 
1984, tve has challenged this 
picture on every front.

BREAKING STORIES

We helped to put the environ-
ment and development onto the 
mainstream agenda, working 
with broadcasters, filmmakers 
and international agencies to 
create powerful and innovative 
television documentaries that 
alerted the world to iconic 
stories and environmental 
injustices. We broke open 
stories such as the Ethiopia 
famine, the destruction of the 
Amazon rainforest and massive 
industrial pollution. We pio-
neered coverage of climate 
change. 

In the 1990s and 2000s, we 
moved from production broker 
to production company to 
produce hundreds of television 
documentaries reaching 
hundreds of millions of viewers 
through broadcast, video and 
local screenings. Working with 
local filmmakers, we told 

audiences not just about 
environmental threats but also 
about new scientific and policy 
solutions. 

SPEAKING OUT

Then that seemingly niche 
media outlet, YouTube, came on 
the scene. For tve, social media 
was a natural. We teamed up 
with key influencers to launch a 
global competition for young 
filmmakers, giving them a 
chance to speak out about the 
big environmental issues. 

Where are we today? Exactly 
where we were 35 years ago: 
ahead of the pack. As you will 
see in this review of 2018, we are 
giving young people, corpora-
tions, scientists and others a 
voice, highlighting solutions to 
the crisis of our planet and 
showing a global determination 
to act. 

STORYTELLERS

We are helping to create the 
storytellers of the future. We have 
mentored student filmmakers in 
India to tell stories about 
hepatitis. ‘This was an eye-
opener for me,’ said Neelu 
Sharma, who made one of our 
hepatitis films. ‘I had never 
thought a film could help 
overcome taboos, stigma and 
misconceptions.’ 

‘tve was founded with a passion 
to use the power of television to 
make the environment a political 
issue,’ Richard Creasey, a tve 
founder and former chair of 
trustees, wrote to us. ‘That 
passion, fused with integrity and 
professionalism, has sustained 
us for 35 years.’ It will sustain us 
for many more. 

2018 in brief
 •   More than a million views on 

our four YouTube channels 

 •     40,000 hours of viewing and 
more viewers watching for 
longer 

 •    28 million Facebook 
impressions – 27 times more 
than in 2017

 •    1.3 million Twitter impressions, 
almost twice that of 2017, with 
nearly a 1000% increase in 
clicks

 •    174 titles sold or streamed 
through educational 
institutions worldwide

As Nick Nuttall, international 
communications director of Earth 
Day Network, said, ‘tve has 
made hundreds of world-class 
films both long and short, 
engaged millions of viewers and 
made the world more aware. 
Now for the next 35 years!’
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The future is 
YOUNG
As time runs out, through tvebiomovies 
young people are demanding a say now. 

Green jobs, the future 
of bees, floods and 
disasters, innovation 
on the ground – in 2018, 
339 young filmmakers 
from 109 countries told 
the world, in powerful 
and immediate video 
diaries, about their ways 
to stop environmental 
destruction and create 
a sustainable planet. If 
bees die, our harvests 
decline, and we die too, is 
the message from Pankaj 
Pandey, in Nepal. ‘So I 
started taking action.’

EVERY PERSON

Our latest tvebiomovies 
competition highlighted topics 
from protecting pollinators to 
helping communities become 
more resilient to disasters. 

Eugene Osomobegbe’s film, for 
instance, demonstrates the new 
solar ovens he developed so 
that refugees in camps in 
Nigeria can cook without fuel or 
dangerous emissions. 

In Vikas Yadav’s film in India, 
farmer Shanti Devi shows how 
her harvests increased when 
she started composting and 
using sustainable techniques. 

CREATIVE, 
HEARTFELT

Together, these young people’s 
creative, original, heartfelt films 
were watched in almost every 
country in the world. The 40 
shortlisted films for the Global 
Youth Video Competition, part of 
tvebiomovies, were viewed on 

YouTube more than 230,000 
times. 

Andrea Sofia Rosales Vega, 
from Mexico, whose film won 
her a trip to the UN Climate 
Change Conference, said: ‘This 
was one of the best experiences 
of my life. I witnessed incredible 
people promoting climate action 
all over the world.

‘Climate change is not the 
biggest threat to humanity, the 
biggest one is the lack of 
empathy and individual 
decisions not to make change.’

GLOBAL REACH

Since we launched 
tvebiomovies nine years ago, 
filmmakers from 165 countries 
have sent us more than 3,000 
videos. Their words and pictures 
reached more than 5.5 million 
views on YouTube, while posts 
and tweets were viewed 4.5 
million times.
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Global Youth Video Competition on Climate 
Change winners
GREEN AND CLIMATE FRIENDLY JOBS   

- Vikas Yadav, India for 
‘Step Forward, Be Eco Friendly, Go Green’

RESPONSIBLE PRODUCTION AND CONSUMPTION 

- Andrea Sofia Rosales Vega, Mexico for ‘Eco Urban’

Reducing the Human Cost of Disasters
PUBLIC VOTE WINNERS

- Harshit Joshi, India for ‘Natural Disasters’                                  
- Jonathan Guzmán, Mexico for ‘Seed House’

JUDGES’ CHOICE WINNERS 

- Jerry Mathew, India for ‘Making More Space for Water’
- Keron Bascombe, Trinidad and Tobago for ‘ARK Station’
- Santhi Wijaya, Indonesia for ‘Helping People Help 
Themselves’                                                                                        
- Vidhya Saraswathi’s film from India
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Protecting our Pollinators
- Jeavon Sanker, Belize for 
‘The Importance of Pollinators’
- Nariman Ahmed Hassanein’s film from 
Egypt
- Njabi Jovian Bunyui-Nkeh Mbella, 
Cameroon for 
‘Work Chop but No Burn Bush’
- Pankaj Pandey’s film from Nepal
- Ulfatu Mahmuda, Indonesia for       
‘Save the Bees with Zero Energy’

African Technology for Good
- Antonin Tchehouenou, Enagnon Richard Oussa 
and Édouard Hounmenou’s film from Benin
- Elizabeth Achieng, Kenya for ‘Vertical Garden’
- Eugene Olumese Osomobegbe’s film from Nigeria
- Ghaamid Abdulbasat Hatibu’s film from Tanzania
- Jean-Gérard Kowu Komlan, Togo for 
‘E-agribusiness’



For three and a half decades we have told the story 
of the planet and its people through broadcast, 
video and social media.  

photos: far left top to bottom/ Chico 
Mendes/ ‘Seeds of Despair,’ credit: 

Charles Stewart/ ‘Jungle Pharmacy’
centre top to bottom/ baby Erodo 

and Esther, credit: Bruno Sorrentino/
‘Slums and Money’/ Kay Kay and her 

parents, credit: Bruno Sorrentino/ 
Mark Brownlow, BBC, 

tve Global Sustainability Film Awards, 
credit: Jamie Campbell

far right top to bottom/ ‘Reclaim the 
Condom’/ ‘Tree Adoption Uganda’  
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‘The launch of tve was a quiet enough affair…but the 
international advisory council includes the Aga Khan, 
David Attenborough and Thor Heyerdahl. So it hardly 
looks like a flash in the plan.’ Financial Times, 14 April 
1984

‘I have known of no effective environmental action 
that was not preceded by public pressure, which 
is generated in turn by the free flow of accurate 
information.’ Dr Mostafa Tolba, executive director, 
UNEP, on the rationale behind UNEP’s co-founding 
of tve

‘We need to reach millions, even billions, 
of people about our environmental crisis. 
tve has an exceptionally strategic way of 
achieving this.’ Ardash, tvebiomovies award 
winner 

Our online delivery took a huge leap forward in 
2013 as a single documentary, ‘Kay Kay’, was 
viewed more than 1.5 million times. 

‘The best documentary I have ever seen.’ 
viewer, ‘Erodo’s Story’   

tve nominated Amazon campaigner Chico Mendes 
for a UN award, giving him the international media 
attention which later helped bring his killers to justice.

‘Seeds of Despair’ mobilised the world’s media 
and Live Aid after tve’s Charles Stewart turned his 
camera on Ethiopia’s unfolding famine. 

Four years before biodiversity emerged on the 
global political agenda, ‘Jungle Pharmacy’ helped 
break the story of the race to control the Amazon. 

‘It would be hard to come up with a more 
timely and provocative film for our students.’  
a teacher in Turkey, ‘Slums and Money’

‘I love my girlfriend, but I’m not ready to 
become a father. After seeing “Reclaim the 
Condom,” I will use a condom to protect us 
both.’ teenage viewer, Zimbabwe

‘These films demonstrate brilliantly creative 
and cutting-edge solutions to social and 
environmental challenges.’ Victoria Brooks, tve 
Global Sustainability Film Awards vice president

‘Winning made me a torch-bearer for young 
people working for a sustainable future.’ 
Charles Batte, tvebiomovies winner for ‘Tree 
Adoption Uganda’ 

After viewing our hepatitis prevention films 
in Mumbai in 2017, 90% of those surveyed 
said they would now get their children 
vaccinated. 

years of 
IMPACT



Global brands and non-profits, sustainability 
experts and retailers gathered at our tve Global 
Sustainability Film Awards to mark the enormity 
of the challenges facing us – and a remarkable, 
inspiring commitment to making change. 

‘There’s no two ways 
about it: we are 
destroying the very 
thing that supports 
us,’ Claudine Blamey, 
president of the 2018 
tve Global Sustainability 
Film Awards, told the 
audience at our annual 
awards at BAFTA. ‘But 
I believe there is a light 
beyond the doom-and-
gloom… It’s time for 
change, and what better 
way to show it’s possible 
than through the power 
of film.’

ELOQUENT, DYNAMIC, 
POWERFUL
The 42 films entered in the tve 
Global Sustainability Film Awards 
together with Fastflow Group 
reflect this sense of urgency – but 
also highlight solutions. Big 
global brands including Volvo, 
Ørsted, IKEA, HSBC and ABB 

‘It’s time for 
CHANGE’
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CHALLENGING
Making our GSFA events year-
round, we launched the Awards 
in May in the UK Pavilion at the 
Cannes Film Festival, followed by 
our annual summer party at  
the Stern Pissarro Gallery. 

Can business be both profitable 
and sustainable? Our debate in 
September, chaired by Claudine 
Blamey, group head of corporate 
sustainability and responsibility 
for Sainsbury’s, challenged 
business to look at the tough 
issues. The panel included 
Michele O’Neill, global strategy 
partner and Unilever brand lead 
at Edelman, and Steven 
Schofield, senior climate and 
energy advisor at Shell.

produced eloquent, dynamic, 
visually powerful short films with 
the message: ‘we can do it.’ 

DRIVING CHANGE
‘Companies have the budgets, 
the imagination and the resources 
to drive change,’ said Jennifer 
Viccars, brand and marketing 
director of Octopus Group. 

Announcing Sky’s sponsorship of 
our new award category Beyond 
Plastic, John Ryley, head of Sky 
News, said: ‘By 2050 all the 
plastic in the ocean could weigh 
more than all the fish. Our 
oceans’ health affects us all so 
we need to come together to 
protect our oceans.’

The films revealed solutions both 
high-tech and local: an AI 
chatbot helping women in 
Pakistan to get advice on topics 
from sexual health to 
employment; a film by Volvo 
about British children enabled to 
visit the seaside while one in five 
UK children have never seen the 
sea. 
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THE WINNERS

AI: Empowering the future 
in partnership with Grace Bian, 
chair of the China International Culture Stock Exchange
Aurat Raaj for ‘The Story of Raaji: The Ultimate Survivor’ 

Founder’s award for sustainability on the big screen                                                             
MarbleMen Productions for ‘Amerika Square’

Global digital futures
in partnership with Grace Bian, 
chair of the China International Culture Stock Exchange
GODAN for ‘Open Water’

Judges’ award 
sponsored by Elemental
World Business Council for Sustainable Development                                                        
for ‘The Natural Solution’

Press Association award for environmental storytelling 
BBC Blue Planet II, episode 7,  
‘Our Blue Planet’   

Protecting the environment 
sponsored by Azad Ayub 
Ørsted for ‘Love Your Home’

Reshaping the economy 
sponsored by Barbara Schurer, underwriting member of 
Lloyd’s and founder of The Lime Street Guide 
Climeworks for ‘Capturing CO2 from Air’

Sky: Beyond plastic
Plastic Energy for ‘Closing the Plastic Loop’

Transforming society
sponsored by Octopus Group 
Volvo for ‘The Unseen Ocean’



One big idea: 
SUSTAINABILITY
The clock is ticking as we breach the planet’s life 
support systems but, as our films showed this 
year, the world has amazing solutions. 

Humans are more 
populous, more urban 
and more connected, 
through the internet, 
than ever before. Social 
media allows us all to be 
environmental reporters, 
while ‘green’ issues 
have gone mainstream. 
But despite mounting 
recognition of our 
environmental crisis, 
we are finally breaching 
the planet’s life support 
systems on which we 
depend.

ONE WORLD
At tve the films we produce, the 
way we produce them and who 
we produce them for reflect these 
changes. In 2018 our diverse film 
productions were connected by 
one distinct idea: from big 
business to local communities, 
we all depend on healthy, 
functioning planetary systems 
and we can only protect them by 
producing and consuming more 
sustainably.

It is a message our audiences 
want to hear. ‘Great and 
inspiring,’ wrote one viewer. 
‘Super interesting and 
informative!’ wrote another. 

COMMONS
We worked with the Global 
Environment Facility, filming in 
Asia, Africa and Latin America to 
showcase GEF’s projects 
protecting the ‘global commons’, 
the planet’s vital shared 
resources of climate, oceans, 
land and ecosystems. 

Our film ‘Protecting Coasts and 
Oceans’ tells the story of how 
Filipino communities, local 
government and the private 
sector are protecting their 
mangroves and livelihoods. 
‘Halting Deforestation’ shows 
how better ways of producing 
soy, beef and palm oil – major 
drivers of rainforest destruction 
– can be sustainable, and local 
communities can play a vital role 
in protecting tropical forests.  

Meanwhile, we covered the 
construction of new wind, solar 
and hydropower installations 
across India, the Philippines and 
Uganda for Berkeley Energy.

OUR OCEANS
tve played a key role 
with ResponSEAble, a major 
15-partner European ocean 
science and engagement 
project, exploring Europeans’ 
impact on, and benefit from, our 
oceans. tve produced six short 
films in eight European countries, 
on marine plastic waste, 
sustainable fishing, invasive 
species, sustainable tourism, 
marine renewable energy and 
eutrophication – each also 
showcasing business solutions.  

We produced two films for the 
UK government-supported 
Ecosystem Services for Poverty 
Alleviation: ‘Ghana’s Cocoa 
Forests’ on sustainable cocoa 
farming and ‘Pathways out of 
Poverty’ on how rigorous 
research provides a solid 
foundation for policymakers’ and 
poor communities’ decision-
making. 

Preserving the rainforest, 
protecting this immense 
wealth of resources… It’s 
important for every single 
person on the planet. 
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Dr Adriana Moreira, senior  
environmental specialist, 
World Bank, ‘Halting Deforestation’

‘
’

‘
’

By growing seaweed, 
next to the fish farm, we 
are improving the water 
quality around that fish 
farm.

Harald Sveier, technical 
manager, Leroy Seafood Group, 
‘Sustainable Aquaculture’

Definitely in the future we 
will use plastic more 
wisely because there is 
such a big momentum 
now. Clever businesses 
will look for models that 
will use a lot less plastic.

‘

’Tom Domen, head of long term 
innovation, Ecover, ‘Rethinking Plastic’

Annual review 2018 Films and productions
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MAJOR CLIENTS  
AND DONORS

- Ashden
- Azad Ayub Ltd
- Barbara Schurer, 
underwriting member of 
Lloyd’s, founder of The Lime 
Street Guide
- BNP Paribas
- Convention on Biological 
Diversity
- Ecosystem Services for 
Poverty Alleviation
- EU Horizon 2020 
- Fastflow Group
- German Federal 
Environmental Foundation 
(DBU) 
- Global Environment Facility
- Grace Bian, chair, China 
International Culture Stock 
Exchange
- Octopus Group
- Sky
- United Nations Office for 
Disaster Risk Reduction

Finances 
Mei Sim Lai OBE DL
Founder and principal, LaiPeters 
& Co, chartered accountants 

Dr Christoph Mazur
Manager, energy, infrastructures 
and services, ENGIE

Surina Narula MBE
Founder, tve Global 
Sustainability Film Awards

Tony Watson
Managing director, Press 
Association

trustees emeritus/
The Lord St John of Bletso
Former president,
Friends of tve

Lady Glenarthur
Former chair,
Friends of tve

Richard Creasey
Chairman emeritus
Co-founder and former chair, 
tve

Ivan Hattingh
Chairman emeritus
Former director of development, 
WWF-UK

12 13
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MAPPING SEAS

Through our single largest 
project, ResponSEAble, which 
has 15 European partners, we 
helped to map the health of 
European seas and oceans. 
Other significant projects 
included the GEF global 
commons short films and the 
ESPA ecosystem films. 

These three projects alone 
accounted for 93% of project 
and filming income.

Amid worldwide economic 
uncertainty, we saw an increase 
of more than £39,000 in total 
income for the year.  Of our 
£467,000 income, 56% came 
from films and projects, 26% 
from the tve GSFA, and 15% 
from tvebiomovies. Expenditure 
in the year was a little under 
£449,000, a 3% increase on 
2017.  

GENEROSITY

PA Group continued to support 
tve, generously providing us 
with office space in London, for 
which we extend our sincere 
thanks.

Our 2018 unaudited accounts 
show a healthy growth of £7,405 
in unrestricted reserves in the 
year, highlighting our continued 
commitment to our charitable 
aims while maintaining firm 
financial controls. Our full 
accounts can be found on the 
Charity Commission website.

In 2018 we launched 
new projects, achieved 
greater reach and 
increased our income – 
testimony that, after 35 
years, tve is still going 
strong. 

Income from our main 
fundraiser, the increasingly 
popular tve Global Sustainability 
Film Awards, grew at 20% to 
£120,000. For the fourth year 
running Fastflow Group was our 
main funding partner. Sponsors 
Sky and Grace Bian, chair, 
China International Culture 
Stock Exchange, enabled us to 
introduce new film categories on 
the cutting-edge of 
environmental science, AI and 
combatting plastic pollution. 

2018 also saw us build new, 
exciting sponsorship 
relationships with Azad Ayub 
Ltd, Elemental, Octopus Group 
and Barbara Schurer. If the 
world is to combat climate 
change, companies and 
individuals such as these will 
help to lead the way. 

THANK YOU

We are also grateful to Claudine 
Blamey, president of the 2018 
Awards, Grace Bian and Victoria 
Brooks, vice presidents, and to 
Nick Nuttall for chairing the 
judges for the fifth year. 

tve partners
AFRICA/

Ace Communications
Kenya
www.acecom.co.ke  

Media for Development 
International
Tanzania
www.mfditanzania.com

Optimedia
Namibia
www.optimediacc.com.na

Television for Development
Uganda
tfduganda@gmail.com

LATIN AMERICA/

Asociación Guarango Cine y 
Video 
Peru
www.guarango.org

CICEANA
Mexico
www.ciceana.org.mx 

Citurna
Colombia
www.comminit.com/citurnatv 

Instituto Multimedia 
DerHumALC
Argentina
www.imd.org.ar

TV Cultura 
Brazil
www.tvcultura.com.br 

SOUTH ASIA/

Assam Times Foundation
India
www.assamtimes.org

Media Department,  
BBA University
India
www.bbau.ac.in

Partnering Hope into Action
India
www.phia.org.in

Rabindra Pandey
Nepal
rubinpanda@hotmail.com

EAST ASIA/

China Weather TV
China
www.weathertv.cn 

Jungle Run Productions
Indonesia
www.jungle-run.com

MIDDLE EAST/

Jordan Pioneers
Jordan
www.jordanpioneers.com  

Trustees
Dr Camilla Toulmin, chair
Senior fellow, IIED

Chris Oakley CBE
finance trustee
Chair, Media, Employment and 
Finance Holdings

Victoria Brooks
Brand sustainability strategy 
consultant

Dr Alistair Clark
Managing director, environment 
and sustainability, EBRD

Jamie Drummond
Co-founder, ONE

James Fulcher
Co-founder, Racing Heart Films

Anna James
Associate, Latham & Watkins 
LLP



Contact us/

Executive director
Cheryl Campbell
cheryl.campbell@tve.org.uk

Finance director
Joanne Wheatley
joanne.wheatley@tve.org.uk

Programmes and partnerships
Nick Rance
nick.rance@tve.org.uk

South Asia coordinator
Anshul Ojha
aojha.southasia@tve.org.uk

Digital projects fundraiser
and manager
Distribution and sales
Nick Turner
nick.turner@tve.org.uk

Business and sustainability 
coordinator
Lucy Walmsley
lucy.walmsley@tve.org.uk

Freelance series producer
Matilda Mitchell
matilda.mitchell@tve.org.uk

South Asia projects
Ashutosh Pande
apande.southasia@tve.org.uk

tve offices/
tve
18 Victoria Park Square, 
London E2  9PF UK
tve@tve.org.uk
www.tve.org

tve South Asia 
c/o Mosaic Media
Q25 ground floor
Jangpura extension
New Delhi 110014
www.mosaicmedia.co.in
aojha.southasia@tve.org.uk
apande.southasia@tve.org.uk

tve USA
Gillian Dorfman
70 Yacht Haven Drive
Shelburne VT 05482 US
tel +1 802 985 1492
tveoutreach@comcast.net

There’s no two ways about it: we are destroying the very thing that 
supports us. But I do believe there is a light beyond the doom-and-
gloom… It’s time for change, and what better way to show it’s possible 
than through the power of film.’ 
Claudine Blamey, president of the tve Global Sustainability Film Awards 2018             
and Sainsbury’s group head of corporate responsibility and sustainability

tve thanks its major funders and donors:

‘

tve mission/

tve creates and enables others 
to create powerful, effective 
communications about the 
environment and development. 
Through film, animation, 
documentaries, debates and 
social media, we inspire change. 
From experienced filmmakers 
and aspiring vloggers telling 
environmental stories to 
business innovators showcasing 
cutting-edge sustainability, we 
help to give a voice to a new 
generation committed to a 
greener and fairer world.  

Designers:  Sonia Hunt and 
Lucy Walmsley
Editor:  Sarah Stewart

Printed on recycled paper

Funded by the Horizon 
2020 Framework 
Programme of the 
European Union

tve is the trading name of Television for the Environment. Television for the Environment is a company limited by 
guarantee, registered in England and Wales (registered office 18 Victoria Park Square, London E2 9PF, company 
number 1811236) and a registered charity (charity number 326585).
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